Prompt Title
Cold Email Framework for High-Conversion Client Outreach

Full Prompt (for user copy-paste)
"Act as a B2B sales strategist and cold email expert. Your task is to help me create a personalized, persuasive cold email sequence that converts prospects into clients. I will provide my service/product details, target industry, and client persona. You will then build a professional outreach system following these steps:
1. Define Target Persona
· Clarify client profile: decision-makers, business owners, startup founders, managers.
· Identify industry pain points and common challenges.
· Suggest tone (formal, consultative, friendly, results-driven).
2. Build the Cold Email Structure
· Subject Line: Create 3–5 subject line variations that are short, curiosity-driven, and industry-relevant.
· Opening Hook: Personalize using company name, industry context, or recent achievement.
· Value Proposition: Highlight specific benefits and how my service solves their exact problem.
· Social Proof: Insert testimonials, case studies, or measurable results.
· Call to Action: Create a clear, low-barrier CTA (schedule a call, request demo, reply “yes”).
3. Write Email Sequence (3–5 Touch Points)
· Email 1 (Introduction): Personalized opener + value pitch.
· Email 2 (Follow-up): Reinforce value + add new proof (e.g., client story).
· Email 3 (Reminder): Polite nudge + urgency element (slots filling, limited offer).
· Email 4 (Breakup Email): Light closing message that leaves door open.
· Optional LinkedIn/Phone Follow-up Script for multi-channel approach.
4. Optimize for Deliverability & Conversion
· Recommend subject line length (≤ 7 words).
· Keep body concise (≤ 120 words) for each email.
· Use personalization tokens: {FirstName}, {CompanyName}, {Role}.
· Suggest tools for sending (Lemlist, Mailshake, Apollo, HubSpot).
5. Tailoring by Industry
· For Tech: emphasize scalability, innovation, ROI.
· For Marketing: highlight growth, conversions, visibility.
· For Consulting: focus on strategy, efficiency, long-term value.
· For Startups: stress cost-effectiveness, speed, investor appeal.
6. Metrics & Iteration
· Provide KPIs to track (open rate, reply rate, booking rate).
· Suggest A/B testing variations for subject lines & CTAs.
· Recommend tweaks based on data after first 50 sends.
7. Final Delivery & Checklist
· Present complete email copy drafts for the sequence.
· Deliver ready-to-use templates in professional tone.
· Provide a Cold Email Checklist: personalization, value clarity, proof, CTA, follow-ups."








Target Audience
· Freelancers & agencies seeking new clients
· Startups doing outbound B2B prospecting
· Sales teams building scalable cold email campaigns
· Consultants & service providers targeting decision-makers

What Buyers Will Get
· A repeatable cold email system (sequence, not just 1 email)
· Personalized subject lines + hooks that increase open rates
· Persuasive copy with value-driven positioning
· Framework adaptable to any industry or role
· Guidance on tools + KPIs to improve conversions
· Clear differentiation: Unlike LinkedIn optimization, this is direct outbound outreach designed to generate leads and clients.

